
THE BUSINESS CASE: ADDING VALUE THROUGH ESG IMPROVEMENTS 
 

•  Improved customer loyalty; lower 
rate of churn. 

•  Brand enhancement and new 
customers. 

•  Greater ability to enter markets. 
•  More potential sources of revenue. 
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•  Stronger brand and greater 
operational efficiencies. 

•  More efficient use of resources 
•  Lower costs and taxes 
•  Improved ability to attract, retain 

and motivate employees. 
•  Greater employee productivity. 

•  Lower market, balance sheet and 
operational risks. 

•  Greater access to capital, financing 
and insurance. 
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